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IN STORE VISUALS FW10  |  MOTORSPORT - STREAM

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - TARGET

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - FENDER

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - COUNTDOWN

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - SIGNAL

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - VEETBELT

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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IN STORE VISUALS FW10  |  MOTORSPORT - STAR

FORMAT A4 FORMAT 2 : 1

FORMAT 1 : 1.5

FORMAT 1 : 1

FW2010 PUMA TIME
ADVERTISING GUIDELINES

FOR INSTORE VISUALS PLEASE REFER TO FOLLOWING LAYOUTS.
FOR INSTORE VISUALS WITH SPECIAL CROPPINGS OR DIMENSIONS PLEASE CONTACT OUR MARKETING TEAM.
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LOGO DISTRIBUTORS

WHEN ART  WORK IS REQUIRED FOR SECONDARY STORES 
YOU MAY NEED TO ADD THE RETAILER LOGO TO YOUR 
ADVERTISEMENT. HERE WE TAKE A CLOSER LOOK AT THE 
PROCESS.
IN THE CASE THAT A COOP / RETAILER LOGO NEEDS TO BE 
PLACED IN A PUMA TIME AD, IT SHOULD GO DIRECTLY TO THE 
TOP LEFT OF PUMA LOGO. MAKE SURE TO LEAVE A SPACE 
EQUAL TO THE WIDTH OF THE PUMA CAT BETWEEN THE TWO 
(SEE BELOW) THE COOP / RETAILER LOGO SHOULD TAKE UP 
APPROXIMATELY THE SAME VISUAL SPACE AS THE PUMA TIME 
LOGO. WE UNDERSTAND THAT SOME LOGOS ARE REALLY TALL, 
AND SOME ARE REALLY WIDE, SO IN THOSE CASES, PLEASE 
CONTACT OUR MARKETING TEAM FOR SIZE AND PLACEMENT.

FW2010 PUMA TIME
ADVERTISING GUIDELINES

Space equal to the
PUMA logo’s width

Space equal to the
PUMA logo’s width

Space equal to the
PUMA logo’s width

Space equal to the
PUMA logo’s width




